
CONSTANT
CONSIDERATION

63% of new car buyers 
have an initial brand 
in mind before they 
start researching.

GO!

PRE-MARKET
MOMENTS

of new owners say they’re 
likely to buy the same 

brand next time.

Only 20%
of shoppers actually 
buy the first vehicle 

they research. 

73%
of in-market 

research involves 
cross-shopping. 

56%
of car owners are 

actually repeat 
brand purchasers.  

Search activity of more than 10,000 new vehicle buyers proves that customers form brand opinions 
long before they are in-market. Then, once in-market, they often discover or switch to the brand they 
ultimately buy. Post-purchase, brand opinions continue to shift over the course of ownership.  

In today’s digital age of constant connection, brand consideration can be won or lost at any point, 
suggesting that the traditional separation of automotive branding and lead generation strategies 
requires a second look. Only by expanding their brand strategy to all the moments that matter can 
auto brands grow sales and long-term loyalty. 

Effective brand-building is a 
multi-year challenge.  Car buyers 

form their initial consideration 
set before they are in-market. 

for luxury 
vehicles

IN-MARKET
MOMENTS

Brand awareness is just as 
important in-market where the 

initial consideration set is tested. 
Most shoppers discover or 

switch to the brand they buy in a 
few months of active research.  

for luxury 
vehicles

79%
TOP   10    IN-MARKET 
Research Sources

1. Test drive
2. Dealer visit
3. Dealer site 
   (tie) Manufacturer site
5. Dealer salesperson

6. Search engine
7. Auto shopping sites
8. Consumer reviews
9. Professional review sites
10. Family & friends

Digital sources in bold.

POST-MARKET
MOMENTS

Ownership experiences 
influence the next purchase, 

making maintenance moments 
the next branding frontier.

87%
But...

INFLUENTIAL Owner Experiences Include:

Road trips Routine
maintenance

Mileage 
milestones

SOURCE: Constant Consideration: New Vehicle Path to Purchase, Compete/ Polk/ TNS September 2012.
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